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Welcome & IntroductionsWelcome & Introductions
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–– Jeremy Fain, Director of Industry Services, IABJeremy Fain, Director of Industry Services, IAB

–– George Ivie, Executive Director, Media Rating CouncilGeorge Ivie, Executive Director, Media Rating Council

AgendaAgenda

–– OverviewOverview

–– The Importance of Strong Measurement StandardsThe Importance of Strong Measurement Standards

–– The IAB Measurement Certification Initiative & Key Components of All The IAB Measurement Certification Initiative & Key Components of All 
Measurement GuidelinesMeasurement Guidelines

–– Scope and Key Components of the RIA GuidelinesScope and Key Components of the RIA Guidelinesp y pp y p

–– Auditing & CertificationAuditing & Certification
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RIA is Changing the Interactive LandscapeRIA is Changing the Interactive Landscape
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RIA is Changing the Interactive LandscapeRIA is Changing the Interactive Landscapeg g pg g pg g pg g p

RIA technologies (AJAX, JSON, etc) are changing the landscapeRIA technologies (AJAX, JSON, etc) are changing the landscape

Publishers can create contentPublishers can create content--rich, dynamic environments for their usersrich, dynamic environments for their users

Content can be loaded without a new page loadContent can be loaded without a new page load

Advertising can Advertising can also also be loaded without a new page loadbe loaded without a new page load

What does RIA mean for advertising impressions?What does RIA mean for advertising impressions?

Ad impressions do not need to be coupled to page viewsAd impressions do not need to be coupled to page viewsp p p gp p p g

–– Ads can be loaded based on any programming criteria (clicks, typing, Ads can be loaded based on any programming criteria (clicks, typing, 
hovering, time)hovering, time)
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Importance of Strong Measurement StandardsImportance of Strong Measurement Standardsp gp gp gp g

Keys to Media Reporting and MeasurementKeys to Media Reporting and Measurement

Transparency Transparency 

ReliabilityReliability

ConsistencyConsistency

Achieving This:Achieving This:Achieving This:Achieving This:

Set standards Set standards –– the highest possible with MRC guidancethe highest possible with MRC guidance

Live up to the standards Live up to the standards –– by agreeing to be audited against themby agreeing to be audited against them

Continuously improve on both the standards and the performanceContinuously improve on both the standards and the performance
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IAB Measurement GuidelinesIAB Measurement Guidelines
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IAB Measurement GuidelinesIAB Measurement Guidelines

Audience Guidelines
U i Ti S t

The IAB’s Measurement  Certification 
program began in 2004 with its first 2007-8

Click Guidelines

Uniques, Time Spentimpression guidelines release.

Although new technologies will 
always create a need for additional 
measurement guidelines, the IAB’s 

2004

2007

Impression Guidelinesoverall plan continues in motion with 
Click guidelines in process and 
audience guidelines just beginning.

2004 -

IAB IMPRESSION MEASUREMENT GUIDELINES 
• Interactive Audience Measurement and Advertising Campaign Reporting 

and Audit Guidelines – November 2004and Audit Guidelines November 2004
• Broadband (Digital) Video Commercial Guidelines – May 2006
• Rich Internet Application Ad Impression Guidelines – October 2007
• Rich Media Impression Guidelines ~ In process
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Foundational Measurement Guidelines PrinciplesFoundational Measurement Guidelines Principles
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Foundational Measurement Guidelines PrinciplesFoundational Measurement Guidelines Principlespppp
Ad Impressions Ad Impressions –– ClientClient--initiated countinginitiated counting

–– Rejection of ServerRejection of Server--Side CountingSide Counting
–– Adoption of Beacon (and 302  etc ) at Client Side (As close as possible to final delivery)Adoption of Beacon (and 302  etc ) at Client Side (As close as possible to final delivery)–– Adoption of Beacon (and 302, etc.) at Client Side (As close as possible to final delivery)Adoption of Beacon (and 302, etc.) at Client Side (As close as possible to final delivery)

Robot and Spider FiltrationRobot and Spider Filtration
–– Creation of IAB/ABCe International Spiders & Robots ListCreation of IAB/ABCe International Spiders & Robots List

Behavioral Filtration Guidelines Were SpecifiedBehavioral Filtration Guidelines Were Specified–– Behavioral Filtration Guidelines Were SpecifiedBehavioral Filtration Guidelines Were Specified

CachingCaching
–– HTTP Header Controls or Random Number AssignmentsHTTP Header Controls or Random Number Assignments

I t l T ffiI t l T ffiInternal TrafficInternal Traffic
–– IT and .com Employees are FocusIT and .com Employees are Focus
–– Segregation, if MaterialSegregation, if Material

DisclosuresDisclosures
–– Goal is TransparencyGoal is Transparency
–– Description of Measurement MethodologyDescription of Measurement Methodology
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Key ComponentsKey Componentsy py py py p

““These guidelines are intended to cover onThese guidelines are intended to cover on--line browser or line browser or 
browserbrowser equivalent based Internet activity  Wireless  offequivalent based Internet activity  Wireless  off line line browserbrowser--equivalent based Internet activity. Wireless, offequivalent based Internet activity. Wireless, off--line line 
cached media and Interactivecached media and Interactive--based television were not based television were not 
addressed in these guidelines due to differences in addressed in these guidelines due to differences in 
infrastr ct re and/or deli er  method ”infrastr ct re and/or deli er  method ”infrastructure and/or delivery method.”infrastructure and/or delivery method.”

SCOPE:SCOPE:

Browser or BrowserBrowser or Browser--Like Experiences OnlyLike Experiences Only
Online flash games  gadgets/widgets  desktop applications  etc  are coveredOnline flash games  gadgets/widgets  desktop applications  etc  are coveredOnline flash games, gadgets/widgets, desktop applications, etc. are coveredOnline flash games, gadgets/widgets, desktop applications, etc. are covered

as long as ads are served through online adas long as ads are served through online ad--serving technologies.serving technologies.
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Key ComponentsKey Componentsy py py py p

““This Guideline does not govern ads served during the first This Guideline does not govern ads served during the first g gg g
full page load/HTML request, which are still covered by the full page load/HTML request, which are still covered by the 
original Interactive Audience Measurement and Advertising original Interactive Audience Measurement and Advertising 
Campaign Reporting and Audit Guidelines.”Campaign Reporting and Audit Guidelines.”p g p gp g p g

SCOPE:SCOPE:

Builds upon, but does not override,Builds upon, but does not override,
original Impression Guidelinesoriginal Impression Guidelines
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Key ComponentsKey Componentsy py py py p

“In many RIA environments… significant user activity “In many RIA environments… significant user activity 
continues to be presentcontinues to be present In instances where significant user In instances where significant user continues to be present.continues to be present. In instances where significant user In instances where significant user 
activity… is present, this activity can be directly tied to adactivity… is present, this activity can be directly tied to ad--
serving and counting provided that counting rules are serving and counting provided that counting rules are 
defined in a consistent and fully defined in a consistent and fully disclosed manner ”disclosed manner ”defined in a consistent and fully defined in a consistent and fully disclosed manner.disclosed manner.

APPS WITH STRONG USER ACTIVITY:APPS WITH STRONG USER ACTIVITY:

Mouse button usageMouse button usage and and keyboard activitykeyboard activity are treated asare treated as
legitimate reasons for dynamic adlegitimate reasons for dynamic ad--calls/impressions.calls/impressions.

Other activity, such as joystick movement, mouse hovering on a mapOther activity, such as joystick movement, mouse hovering on a map
icon, etc is also allowed based on the design of application.icon, etc is also allowed based on the design of application.

Examples: Examples: Maps, webmail, online flash gamesMaps, webmail, online flash games
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Key ComponentsKey Components
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Key ComponentsKey Componentsy py py py p
“In special circumstances, due to the nature of the RIA application, there “In special circumstances, due to the nature of the RIA application, there 
may be no material user activity...may be no material user activity... In these cases disclosure and In these cases disclosure and 
counting should abide by the autocounting should abide by the auto--refresh guidelines of the current IAB refresh guidelines of the current IAB g yg y gg
Ad Impression Measurement Guidelines.”Ad Impression Measurement Guidelines.”

APPS WITHOUT STRONG USER ACTIVITY:APPS WITHOUT STRONG USER ACTIVITY:
Current autoCurrent auto--refresh guidelines should be followed:refresh guidelines should be followed:

•• SiteSite--set refresh rates are assessed for reasonablenessset refresh rates are assessed for reasonableness

•• Refresh methodology should be disclosed to customersRefresh methodology should be disclosed to customers
If these types of Rich Internet Apps produce material impressions counts,If these types of Rich Internet Apps produce material impressions counts,

the counts should also be disaggregated from Strong User Activitythe counts should also be disaggregated from Strong User Activity--basedbasedgg g g ygg g g y
counts and reported separately.counts and reported separately.

Examples: Examples: Financial tickers, sports tickers, video playFinancial tickers, sports tickers, video play--list siteslist sites
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Key ComponentsKey Components
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Key ComponentsKey Componentsy py py py p

““The organization using the Rich Internet Application, The organization using the Rich Internet Application, g gg g
generally the publisher, may have the ability to determine generally the publisher, may have the ability to determine 
whether the RIA is “inwhether the RIA is “in--focus” at the time of the ad count.  If focus” at the time of the ad count.  If 
the “inthe “in--focus” status is known, counts may be differentiated focus” status is known, counts may be differentiated yy
and labeled “inand labeled “in--focus.”focus.”

APPS WITHOUT STRONG USER ACTIVITY:APPS WITHOUT STRONG USER ACTIVITY:

Publishers are encouraged, but not required, to use anPublishers are encouraged, but not required, to use an
inin--focus determination as part of their dynamic adfocus determination as part of their dynamic ad--callcallp yp y

methodology in order to improve a user’s opportunity to see.methodology in order to improve a user’s opportunity to see.
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Auditing & Certification Auditing & Certification -- BenefitsBenefitsgggg

Verification of Process & ProceduresVerification of Process & Procedures

–– Demonstrates compliance to the outside worldDemonstrates compliance to the outside world

–– Provides assurance to management that processes are Provides assurance to management that processes are 
working as designedworking as designed

Expands Validation to Further Components of Transaction Expands Validation to Further Components of Transaction 
StStStreamStream

Provides Foundation for Improvement InitiativesProvides Foundation for Improvement Initiatives

–– Reconciliation ProjectReconciliation Project

–– Drives Guideline RevisionsDrives Guideline Revisions
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Auditing & Certification Auditing & Certification –– Next StepsNext Steps
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Auditing & Certification Auditing & Certification –– Next StepsNext Stepsgg ppgg pp

Contact ReferencesContact References
–– Prior AuditeesPrior Auditees

Seek ProposalsSeek Proposals
Assess Audit Readiness:Assess Audit Readiness:

AssistanceAssistance–– AssistanceAssistance
»» AMC GroupAMC Group
»» ABCiABCi
»» BPABPA
»» ImServicesImServices

MRC PMRC P A dit A dit CPA FiCPA Fi»» MRC PreMRC Pre--Audit Audit –– CPA FirmsCPA Firms
–– Consider preConsider pre--audit to identify any issuesaudit to identify any issues

Move Forward with Full AuditMove Forward with Full Audit

12



IAB Rich Internet Application Ad Measurement Guidelines IAB Rich Internet Application Ad Measurement Guidelines 

Questions?Questions?
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Questions?Questions?

Questions?  Please email Jeremy Fain at Questions?  Please email Jeremy Fain at Q yQ y
jeremy@iab.netjeremy@iab.net

Thank you! Thank you! 
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Auditing & Certification Auditing & Certification –– Map of Processes & TechnologyMap of Processes & Technologygg p gyp gygg p gyp gy

Campaign Initiation Reporting on theProcessing the

Ad Serving PhasesAd Serving Phases

Campaign Initiation 
and Entry

Reporting on the 
Campaign

Processing the 
Campaign

Order 
Entry

Inventory
Management InspectionEntry

Campaign

System

Ad Serving

Reporting 
Controlsp g

Management
Ad Serving

System

Disclosures

Ad
Counting Error

Corrections

Trafficking
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Auditing & CertificationAuditing & Certification
Each of the ad serving phases needs to be evaluated as follows:Each of the ad serving phases needs to be evaluated as follows:

TechnologyTechnology
–– The most critical component. The software that actually drives the The most critical component. The software that actually drives the 

mechanism for ad serving must be determined to be working as it mechanism for ad serving must be determined to be working as it 
should and to be counting ads per the IAB Guidelines.should and to be counting ads per the IAB Guidelines.

ProcessProcessProcessProcess
–– There are processes that support each phase of the ad serving system There are processes that support each phase of the ad serving system 

that must be examined. Some process will be intricately linked to the that must be examined. Some process will be intricately linked to the 
technology (as with Enterprise and Proprietary implementations), while technology (as with Enterprise and Proprietary implementations), while technology (as with Enterprise and Proprietary implementations), while technology (as with Enterprise and Proprietary implementations), while 
others will be independent and under the control of the agency or others will be independent and under the control of the agency or 
publisher using a 3rd Party Ad Server.publisher using a 3rd Party Ad Server.

DataData
–– The numbers, or data sets, that are a result of the technology and The numbers, or data sets, that are a result of the technology and 

supporting process, are subject to review and validation by auditors. supporting process, are subject to review and validation by auditors. 
Management assertions and auditor opinions on the veracity of the Management assertions and auditor opinions on the veracity of the 
data are critical components.data are critical components.
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Auditing & CertificationAuditing & Certificationgggg

Campaign Initiation 
and Entry

Reporting on the 
Campaign

Processing 
the 

C
y p g

Campaign

Technology

Process

Mechanisms of the software are audited to be working in terms of what it 
should and does do, i.e., compliant

Process
The end-to-end process is examined, including that surrounding the 

technology, to determine if it is compliant with Guidelines

Data
The numbers, as a result of the technology and process, are validated. 

Management assertions and auditor opinions are critical here.
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Auditing & CertificationAuditing & Certificationgggg

Measurement Certification is accorded when Measurement Certification is accorded when allall aspects of aspects of 
eacheach stage have been audited and are compliant with the stage have been audited and are compliant with the eacheach stage have been audited and are compliant with the stage have been audited and are compliant with the 
most upmost up--toto--date IAB Ad Measurement Guidelines, date IAB Ad Measurement Guidelines, 
supplements and appendices.supplements and appendices.

Some auditing bodies conduct audits against separate and Some auditing bodies conduct audits against separate and 
distinct standards and guidelines that have recognized value distinct standards and guidelines that have recognized value 
in the marketplace in addition to IAB Guidelinesin the marketplace in addition to IAB Guidelinesin the marketplace in addition to IAB Guidelines.in the marketplace in addition to IAB Guidelines.
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