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Methodology

IABconducted a custom analysis of syndicatododkatPr os p ¢
consumers and media behaviors of consumers. The analysis employed multiple waves of survey results.
Prosper Insights & Analytics Media Behaviors & Influence Survey was used to identify Frequent Skincare
Buyers 18 and over (18+). The analysis also looks at key differences among Suntan Lotion buyers 18+
compared to Adults 18+ representing the general US population, as part of the Monthly Consumer Survey,
Summertime Products Aisle (June) Survey.
Sample Sizes
A Prosper Insights & Analytics Media Behaviors & Influence Annual Survey was conducted online in
January 2013.
A 19,774 Adults 18+ representative of the general US population
A 428 Frequent Skincare Buyers, Adults 18+
A Prosper Insights & Analytics Monthly Consumer Survey was conducted online in June 2013 and
included the June Summertime Products Aisle survey questions
A 5606 Adults 18+ representative of the general US 18+ population
A 3264 Suntan Lotion Buyers, Adults 18+
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Frequent Skincare Buyers are...

Young 18-44

Suntan Lotion Buyers are... Male

Similar to the general population but
slightly more likely to be
Married and Female
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and the Monthly Consumer Survey, June 2013 survey.



Suntan Lotion Buyers Also Buy
Other Summer Products

When you go shopping during the summer time (June - September), how often
do you purchase the following products: (Regularly/Occasionally)

Suntan Lotion Buyers W Adults 18+

100%
1% 879%
80%
73% 71%
63% 61%
55%
I I »
I I I I l
Suntan Lotion First aid/ Insect Repellent Charcoal/Liquid  Sunless Tanning
antibacterial Propane (lotion and spray)
lotions and sprays
*Regularly means routinely, as a set pattern; Occasionally means no set pattern, as mood suits ®
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Suntan Lotion Buyers Favor the Brand They
Trust, But a Sale Can Sway Them

When you purchase Summertime Products, what are the reasons why you buy
a particular BRAND? (Check all that apply)

Suntan Lotion Buyers ® Adults 18+
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Brand | Price Buy what's Havea I works Quality Value Name Habit Ingredients
trust onsale  coupon best recognition
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Suntan Lotion Buyers Regularly
Research Products Online

How often do you research products online before purchasing them in person or in a store?

Suntan Lotion Buyers m Adults 18+

19% 90%
Researched Beauty
Care/Cosmetics Online
in the last 90 days

86%
A7 %
Regularly 42%
Research Regularly
Products ====Research
Online Products
Online

Regularly/Occasionally research products online before purchasing
them
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Suntan Lotion Buyers View Facebook
Pages from Retailers for Offers

How often do you to the following? (Regularly/Occasionally)

Suntan Lotion Buyers m Adults 18+

52%

34%

View Facebook pages from retailers for offers and information
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Media & Mobile Device Usage
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Frequent Skincare Buyers are

Heavy Media Users
Especially Digital Media...

5
During an average week (Mon-Sun) do you...
Frequent Skincare Buyers W Adults 18+
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Shopping is the Top Online Activity of

Frequent Skincare Buyers
A Followed by Music and Movies

Which of the following online activities do you regularly do for Fun & Entertainment while online?

(Check all that apply)
| 63% i Frequent Skincare Buyers ® Adults 18+
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Frequent Skincare Buyers Own

Smartphones and Tablets

96% 999 Which of the following do you have? (Check all that apply)
o

Frequent Skincare Buyers B Adults 18+
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Frequent Skincare Buyers are Heavy
Mobile App Users

A Entertainment Apps are First Choice

Which of the following types of apps do you use on your Smartphone or Tablet? (Check all that apply)
(Asked of those who answered yes to downloading apps)

Frequent Skincare Buyers m Adults 18+
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Online & Mobile Video
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Frequent Skincare Buyers Subscribe to
Premium Media Sites

Do you subscribe to any of the following paid video services? (Check all that apply)

Frequent Skincare Buyers B Adults 18+

50%

Frequent Skincare Buyers are
Roughly Three Time More Likely
than the General Population to
Pay for iTunes Video, Amazon
Instant Video or Hulu Plus

32%
21% 20%
18%
13%
8% 7% 6%
__ __ __
T T T T _—\
Netflix iTunes (video streaming) Amazon Instant Video Hulu Plus Blockbuster On Demand
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Frequent Skincare Buyers Watch Video
Online and on Mobile Devices

Do you do any of the following? (Regularly/Occasionally)

Frequent Skincare Buyers  ® Adults 18+

79%
67 %
56%
49%
Regularly o
Watch 35 A)
Online 37%
Video 22% Regularly 12%
Regularly Watch Regularly
Watch Mobile Watch
Online Video Mobile
Video Video
, |
View Video/TV Online View Video/TV on Mobile Device/Cell
Phone
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Frequent Skincare Buyers Watch Video Ads

Many websites play a video commercial prior to playing the video content.

Please tell us how often you watch those commercials.

Frequent Skincare Buyers  m Adults 18+

70%
53%

30%
Regularly 10%
Watch Regularly
Pre-rolls Watch

— Pre-rolls

Woatch Pre-Roll Video Ads
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Media Influence on Purchases
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Frequent Skincare Buyers are More

Likely to be Influenced by Media

W Adults 18+
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