


IAB conducted a custom analysis of syndicated Prosper Insights & AnalyticsÊ data to look at 

consumers and media behaviors of consumers.  The analysis employed multiple waves of  survey results. 

Prosper Insights & Analytics Media Behaviors & Influence Survey was used to identify Frequent Skincare 

Buyers 18 and over (18+).  The analysis also looks at key differences among Suntan Lotion buyers 18+ 

compared to Adults 18+ representing the general US population, as part of the Monthly Consumer Survey, 

Summertime Products Aisle (June) Survey.  
    

Sample Sizes 

Å Prosper Insights & Analytics Media Behaviors & Influence  Annual Survey was conducted online in 

January 2013.  

Å 19,774 Adults 18+ representative of the general US population 

Å 428 Frequent Skincare Buyers, Adults 18+ 

Å Prosper Insights & Analytics Monthly Consumer Survey was conducted online in June 2013 and 

included the June Summertime Products Aisle survey questions 

Å 5606 Adults 18+ representative of the general US 18+ population 

Å 3264 Suntan Lotion Buyers, Adults 18+ 
    

Product Usage Definitions 

Å Suntan Lotion Buyers 18+ answered Regularly/Occasionally to the following question: ñWhen you go shopping during 

the summer time (June - September), how often do you purchase the following products: Suntan Lotion?ò (Regularly  is 

defined as óroutinely, as a set pattern; Occasionally means no set pattern, as mood suitsô) 

Å Skincare Buyers 18+ answered  Frequently (once a week) to the following question: ñHow often do you buy each of the 

following products (Skincare)?ò 
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